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Disclaimer

This presentation is not a solicitation or offer to buy or sell any security or any interest in SponsorsOne Inc. (the “Company”) and cannot be relied upon for making an investment decision. This
presentation is prepared and circulated for informational purposes only and is not intended to provide investment, legal, accounting or tax advice or recommendations to any recipient and
should not be considered a recommendation to purchase or sell any particular security, or to implement (or not implement) any particular investment strategy. You should consult your tax or
legal advisor about the information contained in this presentation. This presentation does not constitute an offering memorandum of the Company under applicable Canadian securities laws
and does not attempt to describe all material facts or material information regarding the Company or its business. Persons receiving or reviewing this presentation should not rely upon it as a
complete overview of the business of the Company and should rely on their own investigation and due diligence.

Securities of the Company may only be offered or sold in those jurisdictions and to those persons where and to whom they may be lawfully offered for sale, and therein only by persons
permitted to sell the interests. The Company has not filed a prospectus with any securities commission or similar authority in Canada in respect of the interests and, accordingly, the interests
will not be qualified for sale in Canada and may not be offered or sold directly or indirectly in Canada, except pursuant to an exemption from the prospectus and registration requirements of
Canadian securities laws.

Investment in the Company will involve significant risks, including loss of the entire investment. No securities commission or similar authority in Canada has reviewed or in any way passed
upon the merits of an investment in the Company, and any representation to the contrary is an offence. All of the information contained in this presentation are for preliminary discussion
purposes only. Final terms and conditions may change without notice and are subject to further discussion and negotiations.

This presentation may contain certain forward-looking statements, projections, opinions and information that are based on the beliefs of the Company as well as assumptions made by and
information currently available to the Company with respect to future events and are subject to certain risks, uncertainties and assumptions. Should one or more of these risks or uncertainties
materialize, or should underlying opinions or assumptions prove incorrect, actual results may vary materially from those described herein. The value of investments and any income generated
may go down as well as up and is not guaranteed. An investor may not get back the amount originally invested. Past performance is not necessarily a guide to future performance.

The Company and its directors and officers cannot be held responsible for any direct or incidental loss incurred by applying any of the information in this presentation. The statements and
opinions expressed are subject to change without notice based on market and other conditions and may differ from opinions expressed in the Company’s other businesses and activities.
Descriptions of the Company’s processes and strategies are based on its general practice and the Company may make exceptions in specific cases. While the information contained in this
presentation was developed from sources believed to be reliable, no representation, warranty or undertaking, express or limited, is given as to the accuracy or completeness of the information
or opinions contained in this presentation by the Company or any of its directors, officers or employees and no liability is accepted by such persons for the accuracy or completeness of any
such information or opinions. As such, no reliance may be placed for any purpose on the information and opinions contained in this presentation.

This presentation should be considered confidential and no information contained herein either in whole or in part may be reproduced or redistributed without the express written consent of
the Company. Any reproduction or redistribution of this presentation without such consent is unauthorized.
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SponsorsOne
OUR WHY.

WE EXIST TO DISRUPT BOTH DEMAND
CREATION & BRAND CREATION

“Premium brands of tomorrow will be
digitally native, data driven and direct
engagement. We will meet the very
demanding needs of the Millennial
customer, with elevated products and
speed to market.”

2021-03-29 SponsorsOne - Company Presentation March 2021
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OUR HOW.

« Complete end to end digital experience.
Marketing, sales, customer engagement &
fulfillment.

e Unique, high quality products, that the
market demands in high growth
categories.

« Democratize product creation through real
time feedback. Emerging consumer need
analysis via community driven network
influence

2021-03-29 SponsorsOne - Company Presentation March 2021



SponsorsOne
OUR WHAT.

« Two of the largest and fasted growing
segments, Beverage and Wellness.

e Direct to Consumer sales and delivery.

e Multi-channel distribution into retail.

e« Monetization of Influence. Beyond traditional
influencer model, into Network Influence,
fueling sales, marketing, & Brand creation.

e SponsorCoin platform, engagement platform

for influencers and brands to interact in real
time.
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<)  OURHISTORY.

Sponsors
One"

Engagement and marketing

promotion between brands and
amateur extreme sports athletes

MXM SponsorsOne
NATION Creation

2006 - 2010 2011 - 2013 2014 - 2017

Tying the online purchase to deliver

product to these athletes, introduced a
Points system for discounts

9 2021-03-29 SponsorsOne - Company Presentation March 2021

SponsorCoin development for

micro influencers

Consumer experience shift.

Digital, real time, authentic and

high quality. All data driven, Al/
Deep Learning at massive scale

SponsorsOne
Redfined

2018 - 2019 EVOLUTION

Making small brands big, working
with external brands

2021 - Present
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SponsorsOne
OUR TODAY.

WE HAVE EVOLVED, STATUS UPDATE:

1.Athletes Hubs, they still exist as a potential
influencer communities when we launch the SC
platform.

2.Thunder Studios, all public venues have been
limited due to COVID and content creation for now
is influencer generated. We are not sure if we will be
preceding with using the studio after COVID
restrictions subside.

3.Small brands like Shoenbyu, Native state Food,

Blue Water, Champ, Verve, GrowthCel have all been
terminated

2021-03-29 SponsorsOne - Company Presentation March 2021
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4.GO Nutraceuticals is still active and getting ready to

launch its new branding and production capability
for the DTC market.

5.HempSmokes is still active, branding of this product
category is under investigation now.

6.Vitamin Shots are still in development.
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SponsorsOne
NEW COMPANY STRUCTURE.

e Our Structure
e The SponsorCoin Platform

e BrandLabs

e Subsidiaries
e Brands & Products

e Locations:

- Waterloo.

- Toronto.

- Phoenix.

- Los Angeles.
- San Diego.

2021-03-29 SponsorsOne - Company Presentation March 2021
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S1 Labs
(SponsorCoin)

S1 Brands

CBD Products Doc Wylder’s

Vitamin Shots Texas Spirits

DTC SponsorCoin Team Wrap
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<)  siLaBs.

Jponsers g1 LABS = DEMAND CREATION

o Proprietary platform tracking real-time
engagement across social networks using
patent-pending technology.

 Network Influence. Digitally native, data
driven with direct engagement.

e SponsorCoin platform to support the build
up of Network Influence, SponsorCoin
payments for authentic marketing/
engagement and real time financial
settlement for cash commissions

13 2021-03-29 SponsorsOne - Company Presentation March 2021
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SponsorsOne
S1 BRANDS.

S1 BRANDS = BRAND CREATION

e Unique, high quality products, that the
market demands, high growth categories.

« Emerging consumer need analysis via
community driven network influence.

« Complete end to end digital experience.
Marketing, sales, customer engagement &
fulfillment.

e Omni channel development and

management (DTC, Wholesale, Retail,
National International)

2021-03-29 SponsorsOne - Company Presentation March 2021
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<)  OURBRANDS.

Jponsers - pBC Brand Portfolio:

e Doc Wyilder’s Infused Lemonades m
o Smithville Texas Whiskey
e Four Corners Texas Vodka
e Riverview Texas Gin

e Wellness Brands

Wellnhess Brand Portfolio:

« CBD products
e Vitamin Shots

16 2021-03-29 SponsorsOne - Company Presentation March 2021
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\’ PRODUCT INNOVATION PIPELINE & LAUNCH SCHEDULE

Sponsors
One"

2021 2022

Q1 Q2 Q3 Q4 Q1 Q2

Doc Wylder's Lemonade
Smithville Whiskey

Four Corners Vodka

Wellness Products
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PREMIUM INFUSED SPEMONADE
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HIGH QUALITY PEMONADE GOR
GHE ADVENTUROUS SPIRIT
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THE HOME OF TEXAS WHISKEY’S
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STRAIGHT BOURBON WHISKEY
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THE HOME OF TEXAS WHISKEY’S



YOU'VE COME TO THE RIGHT PLACE.
KICK OFF YOUR BOOTS AND ENJOY THE TEXAS YOU DIDN'T EXPECT.
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[TEXAS STRAIGHT BOURBON WHISKEY

SMITHVILLE
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SMITHVILLE

WATERING HOLE



THE DISTILLERY

Smithville is the legacy of a family
whose whisky-making saga spans
several generations. You can taste
their unique stories in the our
smokey flavors.

WE'VE GOT A STORY TO TELL
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FOUR GRAIN VODKA
e




THE WORLDO'S ONLY
FOUR GRAIN VODKA

The smoothest ultra premium
small batch vodka made with

our own unique proprietary
four grain blend.
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BRAND BOOK | PAGE 4



PERFECT
FOR EVERYDAY

COCKTAIL
MOMENTS.

FOUR CORNERS | TEXAS VODKA




Distillation Penfection

A culmination of small town
expertise and dedicated craft
Into what cocktail enthusiasts
love best.

Our vodka is distilled 7 times
and filtered using crushed
coconut shells creating the
smoothest, richest, creamiest
vodka on the market.




* THE SMOOTHEST

* THE RICHEST
* THE CREAMIEST
* TEXAS VODKA

BRAND BOOK | PAGE 17




MADE » SMITHVILLE

Swmall Tatoh
LOCALLY SOURCED INGREDIENTS
B6F SOUR DIFFERENT GRANS

T BP0 %/
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RIVERVIEW

 Seaved (_9711

A DSTINCTIVE BLEND OF

NATIVE BOTANICALS

150 ml |64 P e /val
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The perfect pairing
for the perfect gathering.
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DISTRIBUTION - REGIONAL. NATIONAL. GLOBAL

WELLNESS & BEVERAGE
TOTAL MARKET SIZE = $400B

. Total US Wellness business $52 billion.

. Total US Alcohol business $254 billion, with a
5.29% growth CAGR 2020 - 2025.

- Total US Beverage Market is currently $348
billion.

Beverage

« As we expand further with global distribution,
this market opportunity will continue to grow.

2021-03-29 SponsorsOne - Company Presentation March 2021
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DISTRIBUTION - REGIONAL. NATIONAL. GLOBAL

Distribution Roll Out S1 Brands

Doc Wylder’s Lemonade

Smithville Whiskey

Distribbutors

Four Corners Vodka

Riverview Gin

Wellness Products

2021-03-29 SponsorsOne - Company Presentation March 2021

Wholesalers
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SAFEWAY

Walgreena




s DIRECT TO CONSUMER STRATEGY.

Sponsors
One"



“ SpOnSOI‘SOﬂe Overview History Company Brands Distribution DTC SponsorCoin Team Wrap
\’ DIRECT TO CONSUMER STRATEGY

Sponsors \WHERE TO BUY?

amazoncosh
—

# ORDER ON DRIZLY

Despite the 2020 decline in on premise

P T

>

Postmates

sales, off premise and DTC online retail

drove the total US market sales to a

--------

instacart

volume increase of 4%.

ooooooooooo

Then get it delivered in under 60 minutes. Boom, simple.

Online DTC sales increase 31.7% in 2020

A QB O @
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\’ DIRECT TO CONSUMER STRATEGY

Sponsors

One’ Consumer buying habits are changing.

“DRIZZLY NOW DELIVERING ON
DEMAND TO OVER 1400 CITES IN THE
US, VIA UBER.”

Orders are delivered within an hour and
arrives chilled.

*2020 saw a 300% increase in Drizzly deliveries to US customers.

56 2021-03-29 SponsorsOne - Company Presentation March 2021
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\’ DIRECT TO CONSUMER STRATEGY

Sponsors

One’ o All brands will feature DTC platforms

#" ORDER ON DRIZLY

and be supported with a full funnel

performance marketing execution.
: N 50
e Doc Wylder’s, Smithville, Four Corners, Postmates
& Riverview Gin will launch in Q2 5

instacart

2021.

57 2021-03-29 SponsorsOne - Company Presentation March 2021
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\’ DIRECT TO CONSUMER STRATEGY

Sponsors

One" e All beverage brands & DTC platforms
will launch in mid April to mid May.

e Doc Wylder’s, Smithville, Four Corners,
& Riverview Gin will have early access
email sign up options.

o As we enter our test phase we will
email all early access customers
exclusive discount codes.

58 2021-03-29 SponsorsOne - Company Presentation March 2021
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A DIRECT TO CONSUMER STRATEGY

ponsers - «NETWORK INFLUENCE”
- THE NETWORKS NETWORK.

59 2021-03-29 SponsorsOne - Company Presentation March 2021



FACEBOOK

VIDEO

Views are easy to get and is a great option for upper

funnel marketing, especially with budget.

The biggest opportunity for bringing in product

Marketing to the mix.

CONTENT

Using the less understood content types like

Stories, Status updates, Canvases and Galleries.

g INSTAGRAM

STORIES

Elevate the conversation with all the tools provided.

Share info, gather info and apply to communication.

IGTV

Instagram is putting a lot of effort into this

feature, so they are providing a ton of reach on it.

ﬂ\ 93&" goPufj

Elevate the content that works and use targeting to

get that right message to the right people.

9l TIKTOK ©

CONVERSATION

Perfect opportunity to recruit a younger female &

achieve brand affinity at an early age.

BRAND BUILDING

Behind the scenes, conversations, documenting all the

IRL activations & building episodic content.

(4\

PAID

Powerful paid platform that can be effective on a

full funnel level. Ecomm Consideration



PINTEREST

CONTENT

Technology is consistently a trending topic
on Pinterest. With channel-specific content
that shows the products, features, and
benefits, Pinterest can be a powerful tool

especially for women.

ﬂ‘ W

PAID

Pinterest is a massive search engine where
users are ready to buy. By using the right
kind of content with proper targeting,

Pinterest can drive a lot of traffic.

You
YOUTUBE

Q

SEARCH

YouTube is a massive search engine and with
the right content, we can meet the ideal

audience at all stages of the funnel.

VIDEO

Driving product features and benefits through

unboxing and demo videos can push potential

customers to purchase.

PAID

As part of the Google suite of tools, YouTube's paid

options provide a number of ways to get in front of

the right audience.

n EMAIL @
Q

LEAD GENERATION

Using other channels as well as strategic offers on

the website, we can build a list of qualified

sulbscribers.

d D

CONVERSION

Email subscribers are a warm audience so
using sales tactics will be important to

iImplement into email campaigns.

v

BRAND BUILDING

Email is a great way to build the brand recognition
through bite-sized storytelling adding a balance in

the email content.
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<)  SponsorCoin PLATFORM

Sponsors

o Turning Social Media Accounts Into Bank

Accounts ) spol"|5()|'COi|"|TM

Influencers earn SponsorCoins by
creating, posting, sharing, liking and
selling brand products. The SponsorCoin
platform tracks real-time engagement
across social networks using patent-
pending technology.

63 2021-03-29 SponsorsOne - Company Presentation March 2021
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SponsorsOne
OUR PEOPLE.

HIGHLY EXPERIENCED BOARD OF
DIRECTORS

. Directed over $1B in market cap creation
« Dozens of successful start-ups to exit.

 Private and Public Board experience,
over 50 years combined experience.

- Raised $100’s of million of dollars

- Deep experience in technology and
innovation commercialization

2021-03-29 SponsorsOne - Company Presentation March 2021
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<)  OURPEOPLE.

Sponsors
One"

Gary Myles Sandy Doug Wit Bryce
Bartholomew Bartholomew KokkKinis Beynon Ostrenko Bonniville
Chairman Director CEO CFO Director Director

Myles Kevin Ricardo Ron tbd
Bartholomew Swadish Camargo Miranda
CTO S1 Labs President S1 Brands VP S1 Brands PBC President Vessel Wellness
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\’ DOC WYLDER’S AT GREAT AMERICAN CRAFT SPIRITS

Sponsors

One’ Great American Craft Spirits in Orange
County, California.

 First US retailer to receive shipments of
Doc Wylder’s.

«80% sell through in first week.

« Tasing notes:

Bourbon “Sweet Lemonade with oak textured whiskey”
Margarita “Sweet Lemonade with smooth tequila ”
Berry “Sweet strawberry Lemonade”

Lemon “Sweet refreshing Lemonade”

68 2021-03-29 SponsorsOne - Company Presentation March 2021
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DOC WYLDER’S AT GREAT AMERICAN CRAFT SPIRITS

613+

docwylders & . | &) o
i J

& s Bt B . My 3 cases of Doc Wylder's just arrived Tequla , Vodka and Sourbon , my wife and daughters tred the Vodka Berry

h &HHHHHW Bocwylu' ‘ The colar Is lig Bl nOt as Darry color 36 1 would lixe Sut the flavor passes and we havent tned the others yel
v [ AS for the {\'ﬂ"i‘lﬂg | ke it ana the hotrle Oesign 15 eye carching
C\ N 1 ' a1y Qy ,

' ‘ Rich hours 23
18 239 13 “ e ) Wylder's & shanng customer’s pasts in ther Instagram stones v

- ~_
Posts Followers Following e >

Doc Wylders 1 N HE
Premium Infused Lemonades @ Available G / A T<); O AUGAR
nternationally Spring & Summe

be 21+ to follow. Please Drink Responsibly

‘ ‘..

oY,

0 Jason
okay. 30 | was supar nervous trying my first Doc Wylder's. 1-1 get hearrbum real easly. 2: | got money In this 3: A lot of "heaithy*

Sy i1PAm

e ) %fl 40, D St .Y’ 125105 like #5265 | tried the Berry Lemonade and It was otaily AMAZING! NO HEARTBURN! Mike's, twisted, and all sorts of
[ TV IDA(‘K AHIHHIIHM-\ others always grives me heartbum Not only s this healthy, but it tastes GREAT! This 15 going to take off | gave some to my frends

614 ¥ " = : ] o = - = 614 ¥ o - and famify awaiting 10 hear back from them, but I'm sure they'll like it too!

AN

$i¢
Q Your Story 19k X ) Comments "en Comments Comments
flash_gordon83 When can we
tanie ity | wae wo get this in antario?
B30 riss barbe.$ igniteunity | was wor }
w ' ! ' when the markating
start.... Lets go!!!

docwylders ugar, gluten-free
and only 95 calore slicome to the
family. ¥d

ktomasio @ great branding

e

kalnvirtus ¢4
people want, 4 phonopony s B 20

ktomasio Let's get these going ]
n Ontario! ‘ -
vepoo!

Samtttmmn WA St R TR e e £ e e e s e

get it graat bra

G #N, danbiocchi @oeybruni " frenchy.413 As
-4

igni i ' 3 (LOWS) Wesiuwater Trasisent
igniteunity @ = X ) g SMARTMONEY iy e

1T SOy TrumiDe 220320223

B kainvirtus §
~ laka_ba7 @kefire yup o ot

ted to be

as nMe

e SEEIrtne el WONE |

Hmmm...

0.0399 «voman

simplesalesolution
those bottle ok s0
coo want

a C——

L
P ETIORD U T

- 1 reeE O R

W SRS WY o

YHHéaaodoooe s HHéd 00

-_ > ’
82~ 9 - B @ o 0
Seen by 143 Fromote Hghlight Maore

YHHéaaodooos

0

SO e -

R b Y

2021-03-29 SponsorsOne - Company Presentation March 2021



“ spOnSOrsone Overview History Company Brands Distribution DTC SponsorCoin Team Wrap
\’ DOC WYLDER’S AT GREAT AMERICAN CRAFT SPIRITS

Jponsers - Great American Craft Spirits
They also have an app. If you haven’t
already, jump on and grab yourself some

Doc Wylder’s before it sells out AGAIN!

www.gacraftspirits.com
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<)  SHAREHOLDER DTC DISCOUNT

Jponsers - AS A SPECIAL THANK YOU WE WILL BE
LAUNCHING DOC WYLDER’S DTC
WITH A SPECIAL SHAREHOLDER CODE

“GETWYLDER”

ENTER AT CHECKOUT WHEN PLACING
YOUR ODER TO REDEEM YOUR
SPECIAL OFFER!

WWW.DOCWYLDER.COM
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\’ COMPANY PRESENTATION MARCH 2021

Sponsors

One' We appreciate your time and are looking
forward to an exciting year to come.

AGM Presentation & meeting video will
be posted to SponsorsOne.com shortly.

THANK YOU.

72 2021-03-29 SponsorsOne - Company Presentation March 2021
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