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This presentation is not a solicitation or offer to buy or sell any security or any interest in SponsorsOne Inc. (the “Company”) and cannot be relied upon for making an investment decision. This 
presentation is prepared and circulated for informational purposes only and is not intended to provide investment, legal, accounting or tax advice or recommendations to any recipient and 
should not be considered a recommendation to purchase or sell any particular security, or to implement (or not implement) any particular investment strategy. You should consult your tax or 
legal advisor about the information contained in this presentation.  This presentation does not constitute an offering memorandum of the Company under applicable Canadian securities laws 
and does not attempt to describe all material facts or material information regarding the Company or its business.  Persons receiving or reviewing this presentation should not rely upon it as a 
complete overview of the business of the Company and should rely on their own investigation and due diligence. 

Securities of the Company may only be offered or sold in those jurisdictions and to those persons where and to whom they may be lawfully offered for sale, and therein only by persons 
permitted to sell the interests.  The Company has not filed a prospectus with any securities commission or similar authority in Canada in respect of the interests and, accordingly, the interests 
will not be qualified for sale in Canada and may not be offered or sold directly or indirectly in Canada, except pursuant to an exemption from the prospectus and registration requirements of 
Canadian securities laws.   
  
Investment in the Company will involve significant risks, including loss of the entire investment.  No securities commission or similar authority in Canada has reviewed or in any way passed 
upon the merits of an investment in the Company, and any representation to the contrary is an offence.  All of the information contained in this presentation are for preliminary discussion 
purposes only.  Final terms and conditions may change without notice and are subject to further discussion and negotiations.   
  
This presentation may contain certain forward-looking statements, projections, opinions and information that are based on the beliefs of the Company as well as assumptions made by and 
information currently available to the Company with respect to future events and are subject to certain risks, uncertainties and assumptions. Should one or more of these risks or uncertainties 
materialize, or should underlying opinions or assumptions prove incorrect, actual results may vary materially from those described herein.  The value of investments and any income generated 
may go down as well as up and is not guaranteed.  An investor may not get back the amount originally invested.  Past performance is not necessarily a guide to future performance. 

The Company and its directors and officers cannot be held responsible for any direct or incidental loss incurred by applying any of the information in this presentation. The statements and 
opinions expressed are subject to change without notice based on market and other conditions and may differ from opinions expressed in the Company’s other businesses and activities. 
Descriptions of the Company’s processes and strategies are based on its general practice and the Company may make exceptions in specific cases.  While the information contained in this 
presentation was developed from sources believed to be reliable, no representation, warranty or undertaking, express or limited, is given as to the accuracy or completeness of the information 
or opinions contained in this presentation by the Company or any of its directors, officers or employees and no liability is accepted by such persons for the accuracy or completeness of any 
such information or opinions.  As such, no reliance may be placed for any purpose on the information and opinions contained in this presentation. 

This presentation should be considered confidential and no information contained herein either in whole or in part may be reproduced or redistributed without the express written consent of 
the Company. Any  reproduction or redistribution of this presentation without such consent is unauthorized. 
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OUR WHY. OUR HOW. OUR WHAT.
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SponsorsOne 
OUR WHY.

WE EXIST TO DISRUPT BOTH DEMAND 
CREATION & BRAND CREATION 
 
“Premium brands of tomorrow will be 
digitally native, data driven and direct 
engagement. We will meet the very 
demanding needs of the Millennial 
customer, with elevated products and 
speed to market.”

Overview    History    Company    Brands    Distribution    DTC    SponsorCoin    Team    Wrap
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SponsorsOne 
OUR HOW.

• Complete end to end digital experience. 
Marketing, sales, customer engagement & 
fulfillment. 

• Unique, high quality products, that the 
market demands in high growth 
categories. 

• Democratize product creation through real 
time feedback. Emerging consumer need 
analysis via community driven network 
influence
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SponsorsOne 
OUR WHAT.

• Two of the largest and fasted growing 
segments, Beverage and Wellness. 

• Direct to Consumer sales and delivery. 

• Multi-channel distribution into retail. 

• Monetization of Influence. Beyond traditional 
influencer model, into Network Influence, 
fueling sales, marketing, & Brand creation. 

• SponsorCoin platform, engagement platform 
for influencers and brands to interact in real 
time.
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OUR HISTORY.
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SponsorsOne 
OUR HISTORY.

2006 - 2010 2011 - 2013 2014 - 2017 2021 - Present2018 - 2019

Engagement and marketing 
promotion between brands and 
amateur extreme sports athletes

Tying the online purchase to deliver 
product to these athletes, introduced a 

Points system for discounts

SponsorCoin development for 
micro influencers

Making small brands big, working 
with external brands

Consumer experience shift. 
Digital, real time, authentic and 
high quality. All data driven, AI/
Deep Learning at massive scale

EVOLUTION

SponsorsOne 
Redfined

SponsorsOne 
Creation

MXM 
NATION
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SponsorsOne 
OUR TODAY.

WE HAVE EVOLVED, STATUS UPDATE: 

1.Athletes Hubs, they still exist as a potential 
influencer communities when we launch the SC 
platform. 

2.Thunder Studios, all public venues have been 
limited due to COVID and content creation for now 
is influencer generated.  We are not sure if we will be 
preceding with using the studio after COVID 
restrictions subside. 

3.Small brands like Shoenbyu, Native state Food, 
Blue Water, Champ, Verve, GrowthCel have all been 
terminated 
 

 

4.GO Nutraceuticals is still active and getting ready to 
launch its new branding and production capability 
for the DTC market. 

5.HempSmokes is still active, branding of this product 
category is under investigation now. 

6.Vitamin Shots are still in development. 
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OUR COMPANY.
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SponsorsOne 
NEW COMPANY STRUCTURE.

• Our Structure 

• The SponsorCoin Platform 

• BrandLabs 

• Subsidiaries 

• Brands & Products 

• Locations:  
- Waterloo. 
- Toronto. 
- Phoenix. 
- Los Angeles. 
- San Diego.
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SponsorsOne

S1 BrandsS1 Labs 
(SponsorCoin)

PBC

Wellness Brands

Doc Wylder’s

Texas Spirits

Beverage Brands

CBD Products

Vitamin Shots 
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S1 LABS = DEMAND CREATION 

• Proprietary platform tracking real-time 
engagement across social networks using 
patent-pending technology. 

• Network Influence. Digitally native, data 
driven with direct engagement. 

• SponsorCoin platform to support the build 
up of Network Influence, SponsorCoin 
payments for authentic marketing/
engagement and real time financial 
settlement for cash commissions

SponsorsOne 
S1 LABS.
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SponsorsOne 
S1 BRANDS.

S1 BRANDS = BRAND CREATION 

• Unique, high quality products, that the 
market demands, high growth categories. 

• Emerging consumer need analysis via 
community driven network influence. 

• Complete end to end digital experience. 
Marketing, sales, customer engagement & 
fulfillment. 

• Omni channel development and 
management (DTC, Wholesale, Retail, 
National International)
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OUR BRANDS.
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PBC Brand Portfolio: 

• Doc Wylder’s Infused Lemonades 
• Smithville Texas Whiskey 
• Four Corners Texas Vodka 
• Riverview Texas Gin 
• Wellness Brands 

Wellness Brand Portfolio: 

• CBD products 
• Vitamin Shots
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SponsorsOne - BrandLabs 
OUR BRANDS.
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SponsorsOne - BrandLabs 
PRODUCT INNOVATION PIPELINE & LAUNCH SCHEDULE
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2021 2022

Q1 Q2 Q3 Q4 Q1 Q2

Doc Wylder’s Lemonade

Wellness Products

Smithville Whiskey

Four Corners Vodka

Riverview Gin

Overview    History    Company    Brands    Distribution    DTC    SponsorCoin    Team    Wrap



DOC WYLDER’S.
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Only 95 
Calories



High Quality Lemonade For 
The Adventurous Spirit



Convenient Ready 
To Drink Cocktails. 

Blended premium cold 
filtered spirits & 

traditional all natural 
lemonade.



Drink it All Day. 
Drink it Any Day .





SMITHVILLE WHISKEY.
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Welcome to

Copyright 2021 This presentation is confidential and owned by Smithville Whiskey. 
Unauthorized use or disclosure of the included information is strictly prohibited. 

THE HOME OF TEXAS WHISKEY’S



Welcome to

THE HOME OF TEXAS WHISKEY’S



You’ve come to the right place. 
kick off your boots and enjoy the texas you didn’t expect. 
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THE HOME OF TEXAS WHISKEY’S
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Smithville is the legacy of a family whose whisky-making 

saga spans several generations. You can taste their unique 

stories and contributions to the whiskeys distilled in Texas.



watering hole
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The Distillery
Smithville is the legacy of a family 

whose whisky-making saga spans 

several generations. You can taste 

their unique stories in the our 

smokey flavors.
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we’ve got a story to tell



we’ve got a story to tell
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FOUR CORNERS VODKA.
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RIVERVIEW GIN.
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DISTRIBUTION - NATIONAL & REGIONAL.
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WELLNESS & BEVERAGE  
TOTAL MARKET SIZE = $400B 

• Total US Wellness business $52 billion. 

• Total US Alcohol business $254 billion, with a 
5.29% growth CAGR 2020 - 2025. 

• Total US Beverage Market is currently $348 
billion. 

• As we expand further with global distribution, 
this market opportunity will continue to grow.
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Wellness Beverage

Tech

SponsorsOne 
DISTRIBUTION - REGIONAL. NATIONAL. GLOBAL
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SponsorsOne 
DISTRIBUTION - REGIONAL. NATIONAL. GLOBAL

Distribution Roll Out S1 Brands

53

Distributors

1
Wholesalers

Doc Wylder’s Lemonade

Wellness Products

Smithville Whiskey

Four Corners Vodka

Riverview Gin
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DIRECT TO CONSUMER STRATEGY.
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SponsorsOne 
DIRECT TO CONSUMER STRATEGY

WHERE TO BUY? 

Despite the 2020 decline in on premise 
sales, off premise and DTC online retail 
drove the total US market sales to a 
volume increase of 4%. 

Online DTC sales increase 31.7% in 2020

55

How Drizly works Beer, wine and liquor delivered to your doorstep. Become a Drizly retailer

Bourbon (1,782 results)

Liquor Flavor

Vanilla (13)

Caramel (11)

Spiced (7)

Honey (6)

Butterscotch (5)

More

ABV

Specialty

Kosher (10)

Organic (6)

Color

Yellow/Amber (1154)

Brown (205)

Black (4)

Country of Origin

United States (1394)

United Kingdom (15)

New Zealand (4)

Scotland (4)

Germany (2)

More

Ratings
 (149)

 & Up (349)

 & Up (373)

View All (547)

Brand Ownership

Women-owned (13)

Black-owned (1)

Brand

Jim Beam (47)

Barrell Craft Spirits (40)

Buffalo Trace (27)

Woodford Reserve (22)

Maker's Mark (22)

More

11 2 3 4 ...... 75

Follow us

Get the app

Payment options

About
Careers

About Us

Drizly cities

Gifts

FAQ

Press

Store Finder

Get in touch
Support

Alcohol support resources

Accessibility

Returns

General

Media

Partner with us
For business

Retailers

Brands

Data

Become an affiliate

Privacy Policy | Terms of Service | Interest Based Ads | CA Privacy Rights

© Drizly All Rights Reserved

  

Drizly / Liquor / Whiskey / Bourbon

7.0% - 9.9% (2 )

12.0% - 14.9% (1 )

15.0% - 39.9% (60 )

40.0% - 49.9% (788 )

> 50.0% (345 )

Shop Bourbon
Then get it delivered in under 60 minutes. Boom, simple.

Enter delivery address to shop

 
Sort by: Featured

$27.99 - $454.99
51

Bulleit Bourbon 10 Year

Rating:reviews.

$9.99 - $11000.00
1158

Jim Beam Bourbon Whiskey

Rating:reviews.

Bulleit Bourbon

$19.99 - $59.99
1748

Rating:reviews.

Woodford Reserve Kentucky Straight
Bourbon Whiskey

$24.15 - $4443.49
838

Rating:reviews.

Maker's Mark Bourbon Whisky

$17.97 - $58.00
1546

Featured

Rating:reviews.

Evan Williams Bourbon

$8.99 - $38.99
647

Rating:reviews.

Buffalo Trace Bourbon

$17.80 - $174.99
629

Staff Pick

Rating:reviews.

Basil Hayden's Kentucky Straight
Bourbon Whiskey

$25.99 - $89.99
736

Rating:reviews.

Knob Creek Kentucky Straight
Bourbon Whiskey

$13.19 - $99.99
465

Rating:reviews.

Four Roses Bourbon

$16.24 - $2799.00
314

Rating:reviews.

Angel's Envy Kentucky Straight
Bourbon Whiskey

$17.59 - $299.99
199

Featured

Rating:reviews.

Wild Turkey 101

$9.36 - $2699.00
274

Rating:reviews.

Elijah Craig Small Batch Bourbon

$19.99 - $164.99
293

Rating:reviews.

Legent Bourbon Whiskey

$30.99 - $114.99
67

Rating:reviews.

High West American Prairie Bourbon
Whiskey

$24.99 - $199.99
136

Staff Pick

Rating:reviews.

Eagle Rare 10 Year Bourbon

Eagle Rare 10 Year Bourbon

$22.80 - $433.50
184

Rating:reviews.

Maker's 46 Bourbon Whisky

Maker's 46 Bourbon Whisky

$19.99 - $95.00
173

Rating:reviews.

Woodford Reserve Double Oaked
Kentucky Straight Bourbon Whiskey

$29.99 - $11000.00
133

Rating:reviews.

Blanton's Single Barrel Bourbon

Blanton's Single Barrel Bourbon

$29.99 - $599.99
191

Rating:reviews.

Larceny Small Batch Bourbon

Larceny Small Batch Bourbon

$9.99 - $59.99
148

Rating:reviews.

Jim Beam Peach Bourbon Whiskey

Jim Beam Peach Bourbon Whiskey

$10.99 - $31.99
100

Rating:reviews.

Four Roses Small Batch Bourbon

Four Roses Small Batch Bourbon

$23.99 - $89.99
126

Rating:reviews.

Jim Beam  Honey Bourbon Whiskey

Jim Beam Honey Bourbon Whiskey

$8.25 - $31.99
138

Rating:reviews.

Four Roses Single Barrel Bourbon

Four Roses Single Barrel Bourbon

$24.19 - $99.99
82

Rating:reviews.

All about bourbon
WHAT IS BOURBON?

Bourbon whiskey is the most common American version of this spirit. However, what's the difference between whiskey and bourbon? The answer is
simple: Bourbon needs to come from America and contain at least 51% corn. Whiskey, instead, can come from many different countries. Think, for
example, about Scotch whisky and the versions of this spirit from Ireland and England. 

Also, bourbon producers can only use their charred-oak barrels once. After the barrel has infused its flavor notes into the bourbon, the producers pass it
down to other distilleries that use them to age other liquors and even wine, to create complex and interesting flavor profiles. 

HISTORY OF BOURBON

Today's regulations to make bourbon are fairly strict because, in the 19th century, distillers liked to water down and adulterate the spirit, probably to save
some money. In 1897, the Bottle in Bond Act forced distillers to produce each bottle during a single distillation season and at a single distillery.

This helped to boost the quality of bourbon, which wasn't the greatest before. The popularity of this American liquor skyrocketed in the mid-1900s. 

HOW TO SERVE IT

What's better than enjoying bourbon liquor on its own? Mix it into cocktails. Create a wide variety of mixed drinks with this elegant spirit. For example, try
mixing bourbon with bitters and club soda to obtain an old fashioned cocktail. For a new twist, just replace rye whiskey with a good bourbon in your
Manhattans. What about mixing bourbon with mint leaves and sugar, for a refreshing mint julep? This easy-to-make cocktail is the traditional drink of the
Kentucky Derby.

Bourbon also pairs well with a variety of snacks, such as fruit, chocolate and appetizers with bacon and ham. 

Now that you know all about bourbon, shop Drizly or search for us in your city. Alternatively, you can browse liquor stores near you. 

items

items

items

items

items

items

items

items

items

items

items

items

items

items

items

items

items

items

items

items

5 items

4 items

3 items

items

items

items

items

items

items

items

items

Show more

Sign inBEER WINE LIQUOR EXTRAS FOR BUSINESS GIFTS Search beer, wine, liquor and extras
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SponsorsOne 
DIRECT TO CONSUMER STRATEGY

Consumer buying habits are changing. 
 
“DRIZZLY NOW DELIVERING ON 
DEMAND TO OVER 1400 CITES IN THE 
US, VIA UBER.” 

Orders are delivered within an hour and 
arrives chilled. 

*2020 saw a 300% increase in Drizzly deliveries to US customers.

56
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SponsorsOne 
DIRECT TO CONSUMER STRATEGY
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• All brands will feature DTC platforms 
and be supported with a full funnel  
performance marketing execution. 

• Doc Wylder’s, Smithville, Four Corners, 
& Riverview Gin will launch in Q2 
2021.

DOC WYLDER’S
PREMIUM INFUSED LEMONADE. 
No Sugar | Gluten Free | 95 Calories

Available March 2021

info@docwylders.com

© Doc Wylder’s & PBC 2021

Information

About

Shop - coming Soon

Retailers

Investors

Privacy Policy

Accessibility

Terms of Service

Follow

Instagram

Twitter

Pinterest

LinkedIn

Facebook

Tik Tok

Premium Infused 
Lemonade for the 
Adventurous 
Spirt
GET EARLY ACCESS

Email Address

 
Sign Up

Investors

FOUR CORNERS. TEXAS VODKA.

Launching April 2021
Made in Smithville, Texas, USA.

info@fourcornersvodka.com

© Four Corners Vodka & PBC 2021

INFORMATION

About
Privacy
Accessibility
Terms & Conditions

FOLLOW

Facebook
Instagram
Twitter

THE HOME OF 
TEXAS VODKA.
GET EARLY ACCESS TO FOUR CORNERS VODKA

Email Address

 
Get Access

Investors
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SponsorsOne 
DIRECT TO CONSUMER STRATEGY
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• All beverage brands & DTC platforms 
will launch in mid April to mid May. 

• Doc Wylder’s, Smithville, Four Corners, 
& Riverview Gin will have early access 
email sign up options. 

• As we enter our test phase we will 
email all early access customers 
exclusive discount codes. 

DOC WYLDER’S
PREMIUM INFUSED LEMONADE. 
No Sugar | Gluten Free | 95 Calories

Available March 2021

info@docwylders.com

© Doc Wylder’s & PBC 2021

Information

About

Shop - coming Soon

Retailers

Investors

Privacy Policy

Accessibility

Terms of Service

Follow

Instagram

Twitter

Pinterest

LinkedIn

Facebook

Tik Tok

Premium Infused 
Lemonade for the 
Adventurous 
Spirt
GET EARLY ACCESS

Email Address

 
Sign Up

Investors

FOUR CORNERS. TEXAS VODKA.

Launching April 2021
Made in Smithville, Texas, USA.

info@fourcornersvodka.com

© Four Corners Vodka & PBC 2021

INFORMATION

About
Privacy
Accessibility
Terms & Conditions

FOLLOW

Facebook
Instagram
Twitter

THE HOME OF 
TEXAS VODKA.
GET EARLY ACCESS TO FOUR CORNERS VODKA

Email Address

 
Get Access

Investors
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SponsorsOne 
DIRECT TO CONSUMER STRATEGY
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“NETWORK INFLUENCE” 
- THE NETWORKS NETWORK. 
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DOC WYLDER’S
PREMIUM INFUSED LEMONADE. 
No Sugar | Gluten Free | 95 Calories

Available March 2021

info@docwylders.com

© Doc Wylder’s & PBC 2021

Information

About

Shop - coming Soon

Retailers

Investors

Privacy Policy

Accessibility

Terms of Service

Follow

Instagram

Twitter

Pinterest

LinkedIn

Facebook

Tik Tok

Premium Infused 
Lemonade for the 
Adventurous 
Spirt
GET EARLY ACCESS

Email Address

 
Sign Up

Investors
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Behind the scenes, conversations, documenting all the 

IRL activations & building episodic content.

B R A N D  B U I L D I N G

F A C E B O O K I N S T A G R A M T I K T O K

Elevate the conversation with all the tools provided. 

Share info, gather info and apply to communication.

S T O R I E S

Instagram is putting a lot of effort into this 

feature, so they are providing a ton of reach on it.

I G T V

Elevate the content that works and use targeting to 

get that right message to the right people. 

Upper funnel marketing spend (will support ecomm)

P A I D

Views are easy to get and is a great option for upper 

funnel marketing, especially with budget.

V I D E O

The biggest opportunity for bringing in product 

marketing to the mix.

P A I D

Using the less understood content types like 

Stories, Status updates, Canvases and Galleries.

C O N T E N T

Perfect opportunity to recruit a younger female & 

achieve brand affinity at an early age.

C O N V E R S A T I O N

Powerful paid platform that can be effective on a 

full funnel level. Ecomm Consideration

P A I D
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P I N T E R E S T

Technology is consistently a trending topic 

on Pinterest. With channel-specific content 

that shows the products, features, and 

benefits, Pinterest can be a powerful tool 

especially for women.

C O N T E N T

Pinterest is a massive search engine where 

users are ready to buy. By using the right 

kind of content with proper targeting, 

Pinterest can drive a lot of traffic.

P A I D

E M A I LY O U T U B E

YouTube is a massive search engine and with 

the right content, we can meet the ideal 

audience at all stages of the funnel.

S E A R C H

Driving product features and benefits through 

unboxing and demo videos can push potential 

customers to purchase.

V I D E O

As part of the Google suite of tools, YouTube’s paid 

options provide a number of ways to get in front of 

the right audience.

P A I D

Using other channels as well as strategic offers on 

the website, we can build a list of qualified 

subscribers. Use LTV as KPI

L E A D  G E N E R A T I O N

Email is a great way to build the brand recognition 

through bite-sized storytelling adding a balance in 

the email content.

B R A N D  B U I L D I N G

Email subscribers are a warm audience so 

using sales tactics will be important to 

implement into email campaigns.

C O N V E R S I O N



S1 LABS - THE SponsorCoin PLATFORM.
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SponsorsOne 
SponsorCoin PLATFORM

Turning Social Media Accounts Into Bank 
Accounts 
 
Influencers earn SponsorCoins by 
creating, posting, sharing, liking and 
selling brand products. The SponsorCoin 
platform tracks real-time engagement 
across social networks using patent-
pending technology.

63
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OUR EXECUTIVE TEAM.
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SponsorsOne 
OUR PEOPLE.

HIGHLY EXPERIENCED BOARD OF 
DIRECTORS 

•Directed over $1B in market cap creation 

•Dozens of successful start-ups to exit. 

•Private and Public Board experience, 
over 50 years combined experience. 

•Raised $100’s of million of dollars 

•Deep experience in technology and 
innovation commercialization

65

Overview    History    Company    Brands    Distribution    DTC    SponsorCoin    Team    Wrap



2021-03-29 SponsorsOne - Company Presentation March 2021

SponsorsOne 
OUR PEOPLE.

66

Sandy 
Kokkinis
CFO

Gary 
Bartholomew
Chairman

Myles 
Bartholomew
Director CEO

Doug 
Beynon
Director

Wit 
Ostrenko 
Director

Bryce 
Bonniville 
GC

Kevin 
Swadish
President S1 Brands

Ron 
Miranda
PBC President Vessel Wellness 

Myles 
Bartholomew
CTO S1 Labs 

Ricardo 
Camargo
VP S1 Brands 

tbd
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WRAP UP.
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SponsorsOne 
DOC WYLDER’S AT GREAT AMERICAN CRAFT SPIRITS

Great American Craft Spirits in Orange 
County, California. 

•First US retailer to receive shipments of 
Doc Wylder’s. 

•80% sell through in first week. 

•Tasing notes: 
Bourbon “Sweet Lemonade with oak textured whiskey” 
Margarita “Sweet Lemonade with smooth tequila ” 
Berry “Sweet strawberry Lemonade” 
Lemon “Sweet refreshing Lemonade” 
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FREE SHIPPING WHEN YOUR PURCHASE $200+

MENU

All Spirits

Distilleries

Gift Cards

About Us

Privacy Policy

Shipping and Returns

Download the APP

CONTACT

Info@gacraftspirits.com

949 264 6058

!
 
"

  
#

29911 Aventura, Suite E , Rancho Santa Margarita, 92688

Copy right 2019 Great American Craft Spirits Inc. 

DOC WYLDER'S VODKA INFUSED LEMONADE COCKTAIL 4 PACK
$16.99 

DOC WYLDER'S BOURBON INFUSED LEMONADE COCKTAIL 4 PACK
$16.99 $16.99 

DOC WYLDER'S TEQUILA INFUSED MARGARITA LEMONADE COCKTAIL 4
PACK
$16.99 

doc Wylder's $

$30.99 $30.99

DOC WYLDER'S VODKA INFUSED BERRY LEMONADE COCKTAIL 4 PACK
$30.99

$30.99

%

© 2021, Great American Craft Spirits

Theme by Safe As Milk. Powered by Shopify

&  '  (  )  *

ON SALE ON SALE ON SALE

ON SALE

+ ,

GA CRAFT SPIRITS APP Get our mobile app now!
×

Speakeasy Club!

FREE SHIPPING WHEN YOUR PURCHASE $200+

MENU

All Spirits

Distilleries

Gift Cards

About Us

Privacy Policy

Shipping and Returns

Download the APP

CONTACT

Info@gacraftspirits.com

949 264 6058

!
 
"

  
#

29911 Aventura, Suite E , Rancho Santa Margarita, 92688

Copy right 2019 Great American Craft Spirits Inc. 

Check out this months top sellers.

RETHINK THE WAY YOU DRINK

SHOP SALE $

RICK NIELSEN'S ROCK'N VODKA!
Must Try - SHOP NOW!

SAMMY'S BEACH BAR RUM
SHOP NOW

CRAFT WHISKEY & BOURBON
SHOP NOW

MONTHLY CLUB
Subscribe to the Nation's best craft whiskey club!

CRAFT TEQUILA
SHOP NOW

CRAFT GIN
SHOP NOW

CRAFT VODKA
SHOP NOW

CRAFT RUM
SHOP NOW

CRAFT LIQUEUR
SHOP NOW

CRAFT BEER SHIPPED COLD
BUY A CASE (ANY MIX OF 24 CANS) AND RECEIVE FREE

SHIPPING!

MEET OUR DISTILLERIES
We traveled this great nation to \nd the very best America has to

offer! - VIEW ALL

%

© 2021, Great American Craft Spirits

Theme by Safe As Milk. Powered by Shopify

&  '  (  )  *

        HOME CRAFT SPIRITS + CRAFT BEER + DISTILLERIES WINE CLUBS + AT HOME COCKTAILS ABOUT + APP   LOG IN CART (0) ,

GA CRAFT SPIRITS APP Get our mobile app now!
×

Speakeasy Club!
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SponsorsOne 
DOC WYLDER’S AT GREAT AMERICAN CRAFT SPIRITS
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Great American Craft Spirits 

They also have an app. If you haven’t 
already, jump on and grab yourself some 
Doc Wylder’s before it sells out AGAIN! 

www.gacraftspirits.com
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SponsorsOne 
DOC WYLDER’S AT GREAT AMERICAN CRAFT SPIRITS
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SponsorsOne 
SHAREHOLDER DTC DISCOUNT

71

AS A SPECIAL THANK YOU WE WILL BE 
LAUNCHING DOC WYLDER’S DTC 
WITH A SPECIAL SHAREHOLDER CODE 

“GETWYLDER” 
ENTER AT CHECKOUT WHEN PLACING 
YOUR ODER TO REDEEM YOUR 
SPECIAL OFFER! 

WWW.DOCWYLDER.COM 

DOC WYLDER’S
PREMIUM INFUSED LEMONADE. 
No Sugar | Gluten Free | 95 Calories

Available March 2021

info@docwylders.com

© Doc Wylder’s & PBC 2021

Information

About

Shop - coming Soon

Retailers

Investors

Privacy Policy

Accessibility

Terms of Service

Follow

Instagram

Twitter

Pinterest

LinkedIn

Facebook

Tik Tok

Premium Infused 
Lemonade for the 
Adventurous 
Spirt
GET EARLY ACCESS

Email Address

 
Sign Up

Investors

FOUR CORNERS. TEXAS VODKA.

Launching April 2021
Made in Smithville, Texas, USA.

info@fourcornersvodka.com

© Four Corners Vodka & PBC 2021

INFORMATION

About
Privacy
Accessibility
Terms & Conditions

FOLLOW

Facebook
Instagram
Twitter

THE HOME OF 
TEXAS VODKA.
GET EARLY ACCESS TO FOUR CORNERS VODKA

Email Address

 
Get Access

Investors
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SponsorsOne 
COMPANY PRESENTATION MARCH 2021

We appreciate your time and are looking 
forward to an exciting year to come. 

AGM Presentation & meeting video will 
be posted to SponsorsOne.com shortly. 

THANK YOU.
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THANK YOU.
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